La Importancia de investigar
a la hora de crear

PRODUCERS



;Qué incluir en nuestra
Investigacion?

B

Preguntas para el equipo: iqué
queremos comunicar? {Cual es
nuestro proposito y qué alcance
queremos tener?
Identificacion de personas u
organizaciones Aliadas.
Referencias de nuestra
competencia. {Como podemos
hacerlo mejor?

¢Cual es nuestra historia?
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;Qué quiero comunicar?

PRODUCERS



;Cuales son nuestros objetivos? ‘

Cada empresa u organizacion puede tener objetivos muy diversos a la hora de crear
su estrategia de mercadeo, la mas comdn: Incrementar Ventas y Ganancias.

;Cual es nuestro Publico Meta?

Este es uno de los tantos factores que hacen la investigacion una parte primordial a
la hora de crear una estrategia. Tenemos que definir nuestra audiencia antes de
decidir como queremos conectar con ella.
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;Queé diferencia nuestro
producto y/o servicio?
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Primera Fase de Expansion

- Definir cual es el mejor contenido y los mejores canales de distribucion para mi.

- Crear un cronograma para crear base de contenido antes de publicar.

- Mapeo de alianzas, contactos que nos pueden ayudar a impulsar nuestra estrategia.

- Disenar unritmo y equipo de trabajo para sequir creando contenido y administrar las

redes sociales o plataformas digitales correspondientes.
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- Escrito: blogs, newsletters,

Formas de correos electronicos, mensajes

. cadena en whatsapp.
Conten|d0 - Diseno grafico.
- Fotografias.
- Videos: desde reels hasta
reportajes.
- Podcast o radio.
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Blog

Producer Spotlight: Bio Botticello

At Bio Botticello, the Ferrari family has produced milk and Parmigiano
Reggiano for more than 100 years with decades of family traditions.

by S idt on Wednesday, June 1, 2022

When you think of delicious shredded parmesan cheese on your pasta, do you also
think of pastures of alfalfa and clover? Likely not. Unless you are Pierluigi and
Giovani Ferrari at Bio Botticello. The Ferrari family has produced milk and
Parmigiano Reggiano for more than 100 years, and brothers Pierluigi and Giovanni

continue with family traditions that have been passed down for generations.

'—\q PRODUCER SPOTLIGHT
; .‘}u Tikkun Eco Center
S LB |

Producer Spotlight: Tikkun
Eco Center

Tikkun Eco Center is redesigning agriculture
through the lens of conservation and
sustainability.

Posted by Amy Schr

Amazon Deforestation & The
Rise of Agroforestry

Currently, our largest and most diverse
rainforest in the world is suffering. Can
intentional agroforestry practices save it?

Pad

PRODUCER SPOTLIGHT
Bio Botticello

Producer Spotlight: Bio
Botticello

At Bio Botticello, the Ferrari family has
produced milk and Parmigiano Reggiano for
more than 100 years with decades of family
traditions.

Posted by Amy Schmidt
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https://producersmarket.com/blog/

Newsletter
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Dear Producers Market Community,

We have officially decided to change our parent corporation
name to "Producers Trust."

We founded this venture to bring justice to global value chains with
a focus on three pillars:

1. Farmer Empowerment
2. Value Chain Transparency
3. Regenerative Agriculture

More than seven years ago, our co-founders asked two
fundamental questions:

"How do we connect consumers with farmers?”

"How do we build loyalty?”


https://producersmarket.com/blog/newsletters/in-producers-we-trust/

View in browser

RED BLOSSOM
TEA COMPANY

We Miss You.

It's been a while since your last order and we're worried you might have run out of tea! Place

o another order today and enjoy complimentary standard shipping within the United States (on
a r e t I n g e rates up to $20). Simply use the discount code below at checkout:
| , o SHIPMYTEA

Here are just a few of our favorites:

Celadon Water Cup PRODU CERS
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~ Forwarded

Minga Dominge 12 de junio

WhatsApp Group Invite

Buenas dias, de parte del proyecto Sennamiki gueremos invitarl@s a la siguiente Minga
Agroecclogica en Sabanilla.

Cronograma:

- 8:30am - 12:30pm Trabajo de campo

-12:30pm - 1:30pm

Almuerzo (mesa de abundancia, cada quien aporta alimentos o ingredientes, si hay

disponibilidad de preferencia organica)

Favor traer:

Evento familiar Aplo 4 FONDOS RECAUDADOS SERAN

- Alimentos para compartir. para todas las edades ®p DESTINADOS A APOYAR LaS
A & 5 PREVENTA C4.000 L\ DANZANTES DE LUNA

- Herramientas (Picos, palines, macanas, palas, asadas) SINPE (04300-0005 o  ACUMUHMETZILI CTLALCOATL

- Ropa para ensuciar “ Wzt /s La Calmana Gastranemia y Cultura

- Excelente actitud de trabajo

https://chat.whatsapp.com/Izy0Y9DwGTB6IAEJavSg0c 525 PM Buenos dias familia bonita!

Join group Paso nuevamente a invitarles al Festival en apoyo a la Danza de la Luna Aquaumeztli
Citlalcoatl, circulo hermano de Chicua a cargo de Tzila

Este festival es para recolectar fondos para los gastos de la Danza en Guanacaste.

Va a contar con:

Mensajes Cadena

- Cuentos
- Circulo de cantos con el tambor de la Danza

e n W h a t SA - Concierto con Maf e Tula
- Cortis con Yaniv Shanti



Diseno Grafico

MANGROVES

Absorb carbon

d|0x1de\\ Release oxygen
e - — D AT ES ,,

SWIPE TO DISCOVER —>

@organic
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https://www.instagram.com/p/CeRTeb2MFbZ/

y

Fotografias

PREMIGERS
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' Videos
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http://www.youtube.com/watch?v=NSWazsJak2o
https://www.instagram.com/reel/CS7LYjrhRMp/

Plataformas de Difusion
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Redes Sociales

B

Whatsapp ~ 415M usuarixs
Facebook (Meta) ~ 367.4M
Youtube ~233M

Instagram ~ 226.3M
Tiktok ~ 136.1M

Twitter ~ 76.5M

LinkedIn n/a
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;Cual es la red social que mas
utiliza mi publico meta?

PRODUCERS



Alianzas Digitales

- Revistas Digitales

- Cuentas con gran influencia

- Programas de Radio Digital

- Buscar como obtener difusion en otras plataformas.

PRODUCERS
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Invitacion / Tarea

e Disenar estrategia con publico meta y objetivos.

e En una pagina contar nuestra historia y mision.

e Benchmarking: abrir producersmarket.com y buscar 5 empresas parecidas a la
tuya, estudiar sus fotografias, como escriben su historia y hacer un analisis
comparativo en que son mas atractivas.
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https://producersmarket.com/

PRODUGERS Q Ty "coffee", "olive oil"

— MARKET—

C L U S A = Djstrict Of Columbia, United States Of America

Association

Our Story

Founded in 1916, National Cooperative Business Association CLUSA has more than
a century of history in building a better world and a more inclusive economy that
empowers people to contribute to shared prosperity and well-being for themselves
and future generations.

Major 20th-century federal policy initiatives enabled U.S. communities historically
excluded from resources and services to use cooperatives to band together and
create new opportunities. From bringing electricity to rural America to accessing
financing and credit services for people with low incomes, cooperatives have
addressed significant market failures and offer an inclusive model of employment
and business ownership. For more people to have the ability to improve their health
and wellness, they need good jobs, stable Read More |

@ English ~ LOGIN / REGISTER

Supply Chain Roles

5

Aggregator

www.ncbaclusa.coop

Ofinfvif
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https://producersmarket.com/organization/cooperative-league-of-the-usa-clusa-5c26c25402474b7693a83e89d92ea17c
https://producersmarket.com/organization/cooperative-league-of-the-usa-clusa-5c26c25402474b7693a83e89d92ea17c

X

;Preguntas?
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